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BeachTech conquers the USA:

Customers turn towards ‘Made in Germany’ quality

The USA is not just the land of infinite
opportunities; when it comes to mechani-
cal beach cleaning, it is also the world's
biggest market. And for good reason: the
majority of its coasts have been opened
up to tourists, offering countless miles of
beaches.

Colorado, Minnesota and Maine. Due to the
sheer size of the USA, it is vital that competent
partners in strategic locations work together to
ensure a reliable after-sales service. At present,
BeachTech dealers are active on the north-west
Pacific, on the Great Lakes, in New England and
in Florida. To optimise customer care, however,
s the dealer network is
~ being steadily expanded.
Each branch has plenty
of spare parts in stock
. and employs trained
service staff.

Over the last two years
especially, BeachTech
has seen steady growth
in the USA, and the
prospects for 2007 are
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In recent times, demand for sophisticated beach-
cleaning machines has risen dramatically. This can
be put down to a high level of environmental
awareness and increased demand for quality
beaches. Particular attention is paid by local
authorities to ensuring that visitors to their coasts
enjoy beaches that are clean and safe in equal
measure. Previously they used mainly American
vehicles, but since Kasshohrer Gelandefahrzeug
AG launched BeachTech on the American market,
the tide has turned: more and more communities
are now choosing "Made in Germany’ technology.
In New York, New Jersey, Florida and California
alike, BeachTech has scored highly in sales over
the last few months. Behind this success lies a
unique cleaning concept. It combines the
advantages of computer science for surface clean-
ing with those of a sifting system for thorough
cleaning right down into the lower beds of sand.

The expert sales team at Késsbohrer All Terrain
Vehicles (KATV), which took over the sale of
BeachTech in the USA in 2004, has a major
share of BeachTech sales successes. KATV is a
subsidiary of Kassbohrer Geléndefahrzeug AG.
On top of BeachTech, KATV has represented
PistenBully in the States for years. The KATV head
office is in Reno, Nevada, with branches in
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Merrill and Nick Nicolay
are sure of that. They are the KATV contacts for
sales and vehicle demonstrations. Scott Merrill's
areas include California, Florida and Texas, while
Nick Nicolay is responsible for New York, New
Jersey and Connecticut. The wisdom of their
involvement with BeachTech is confirmed at
numerous on-site BeachTech demonstrations.

Dedicated BeachTech salesman: Scott Merrill

In Florida, BeachTech is highly rated because of its
high level of environmental compatibility: events
such as sea turtles depositing their eggs demand
particularly gentle cleaning methods. There are
also phenomena such as the highly unpleasant
dulse deluges, which turn the water red and cause
huge numbers of fish to die. Efficient eradication
of the dead fish is therefore essential.

continuation on page 2

Editorial

Dear readers!

The first BeachTech beach cleaner was built about
15 years ago and today, nearly 1,000 BeachTech
machines are cleaning beaches all over the world.

The brand name *'BeachTech™ stands for quality
and reliability. Due to our patented cleaning
method of infinitely adjustable raking, screening
or mixed technique, we have given new direction
and set new standards for the entire beach clea-
ning industry. The essence of our various models
is best seen in the new BeachTech 2800.
Launched last summer, the 2800 has proven to
be successful all around the world and in very
different environments. The attractive price of the
BeachTech 2800 insures that the expectations of
all Budget Committees are satisfied and profess-
sional beach operators worldwide have a great
impression of the 2800 as it combines and opti-
mizes the advantages of the BeachTech 3000
with those of the BeachTech 2000. All of these
factors combine to give the BeachTech 2800 a
best in class cleaning efficiency rate.

With nearly 1,000 machines working worldwide,
we are launching our direct communication to
the end user, the BeachTech today magazine.
This format allows us to demonstrate our custo-
mer orientation and to increase the proximity to
our customers. From now on, we are going to
offer you regular information about our products,
service and innovations as well as technical tips
and tricks for our BeachTech machines. Reports
from various countries and about some members
of the BeachTech team are going to complete the
range of topics.

We shall be happy to include your ideas and
suggestions. Let's make this an interesting and
inspiring magazine with up-to-date insights into
our world of BeachTech.

Have fun reading!
Your BeachTech team

St

Stefan Spindler
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It's not for nothing that Department of Environ-
mental Protection legislation on the protection of
native fauna and flora is so strictly enforced.

This was also the reason that Pinellas County and
the city of Longboat Key bought their BeachTechs
in autumn 2006. The main factors in their decision
to purchase were the BeachTechs” adaptability to
individual and highly divergent applications, as
well as their high cleaning efficiency and low
maintenance requirements.

These key advantages rest on the innovative
‘Made in Germany’ technology valued by many
customers — all the more so since BeachTech uses
customer feedback to help it constantly improve.

Contact: Scott Merrill
smerrill@pistenbullyusa.com

Surf WM 2007 in Iquique,
Chile — and BeachTech is
right there!

This summer, the *International Tow-In
Surfing Championship 2007** will be held in
the city of Iquique in Chile. Just in time for
this special event, the municipality of
lquique has purchased a BeachTech 2800
beach cleaning machine. In front of inter-
national and fastidious spectators they
want to demonstrate that worldwide stan-
dards are being maintained in South
America as well!
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lquique, without a doubt the most attractive city
in the North of Chile and one of the most beauti-
ful in the whole country, is situated about 1800
kilometers North of Santiago, bordering the
Atacama Desert. This sunny coastal town with its
approximately 200,000 inhabitants is a popular
holiday destination, not only for its pleasant cli-
mate; there are also wonderful sandy beaches and
a lively port inviting to relax and promenade. The
city center of Iquique is quite a highlight. The lar-
gest free trade area of South America offers
shopping centers, casinos and modern hotels. Well
worth seeing are the magnificent buildings of the
time of saltpeter and the kilometer long beach
esplanade. The best known beaches are Playa
Cavancha and Playa Blanca which, by the way,
was the first South American beach to be awar-
ded the Blue Flag. lquique inspires with its unique
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Longboat Key takes off with BeachTech

Last February, the beach municipality of
Longboat Key, close to Sarasota on the Gulf
of Mexico, ordered its first BeachTech 2000
beach cleaner. Now they look forward to
exceptionally reliable beach cleaning results
day after day. Public Works Director Juan J.
Florensa explained that the bottom line for
their decision was the easy maintenance of
this machine and its environment-friendly
cleaning method.

In Florida, beach cleaning is not a new issue. On
the contrary, Florida's beach municipalities have
adopted intensive mechanical beach cleaning for a
number of years. They are taking special care to
offer perfect surroundings to their enormous num-
ber of tourists. And the public authorities are
demanding these efforts, on one hand for the well-

The crew of Longboat Key in front of their new BeachTech machine

More and more often accumulations of algae around
Florida cause the ocean water to appear in color. This
phenomenon is reportedly due to the globally changing
environmental situation, linked with the warm ocean
currents around Florida.

Although generally accepted as a natural occurrence, a red tide
can significantly disturb any beach tourists' vacation. Some red
tide organisms produce large quantities of toxins that paralyze
the breathing system of some marine organisms. The result is
innumerable dead fish on the beach. Toxins carried by the spray
may cause breathing problems or mucous membrane irritations
and allergic reactions of the skin.

geography: the proximity to the Pacific Ocean on
one side and on the other side the most impressi-
ve Atacama Desert with abandoned salpeter
towns, oases and desolate salt lakes. There is a lot
to see for tourists: hot springs, Inca ruins, old sal-
peter mines and stunning nature.

And they can indulge in numerous fun sports such
as wind surfing, paragliding or sand boarding.
Especially water sports are a treat along the
Pacific coast with those grandiose waves. Because
of the perfect conditions for surfing professionals,
famous surfing contests are being held here regu-
larly. This summer, the APT — "Association of
Professional Tow-In-Surfers* are organizing their
2007 championship in Iquique. After similar
events held in Hawaii, Mexico, the west coast of
the USA, Tahiti, France, South Africa and Australia,
another stage of the "International Tow-In Surfing
Championship 2007 takes place on the beach of
"El Bacho Cacho Toro™ from May to July 2007.

being of the beach goers but on the other hand to
protect the environment. The communities must
keep the beaches clean while at the same time
they have to make sure that the turtles' nests on
their beaches will not be destroyed. This is quite a
balancing act.

BeachTech is not the first mechanical beach clea-
ner for the town of Longboat Key. Their latest deci-
sion in favor of BeachTech was based on different
aspects such as the low amount of maintenance
that is necessary for this machine and the overall
price-performance ratio. The conception of this
model corresponds perfectly with the requirements
of Longboat Key. Small access ways and tight cor-
ners call for compact dimensions and a small tur-
ning circle and especially low ground pressure is
required so as not to break the turtles' nests. The
BeachTech is the perfect machine to take away
dead fish that are washed ashore during the “'red
tide" period. This is also where the larger hopper is
quite valuable.

The crew is thrilled by the perform-

ance of their new machine — the
peak season can come!

Service numbers

Technical Customer Services  phone: +49 (0) 7392/900-117
Alexander Dehm fax:  +49(0) 7392/900-100
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Sales phone: +49 (0) 7392/900-460
Stefan Spindler fax:  +49(0) 7392/900-470
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BeachTech today is published
every six months. The next edi-
tion of BeachTech today will be
issued in the fall of 2007.
Circulation: 1,000 copies
Editor: Patricia Rohl

Through the hard work and persistent efforts of
our Chilean importer, Mr. Cristian Elgueta of the
company Top Service S. A., the municipality of
lquique purchased a BeachTech beach cleaning
machine. For nearly ten years, Top Service by
Telemet S. A., located in Santiago, has been
Kasshohrer Gelandefahrzeug AG’s Chilean repre-
sentative for all products. Its excellent structures
in customer and after sales service make this com-
pany the perfect partner for our PistenBully snow
grooming machines as well as for our BeachTech
beach cleaners. Since early 2007, a BeachTech
2800 has been cleaning the beaches around
lquique, proving its worth in the eyes of interna-
tional spectators - but particularly verifing that
newly industrializing countries are investing in
their future and seeking to expand their tourism
industry.



Presentation BeachTech 2800

BeachTech 2800 — High-tech beach cleaning

The large number of BeachTech 2800 sales,
inits very first season, demonstrated to us
that the BeachTech 2800 is exactly what
many beach operators have been waiting
for: the ultimate beach cleaning machine
that narrows the gap between the Beach-
Tech 2000 and the BeachTech 3000.The
BeachTech 2800 is superior to all competi-
tion asit features our tried and tested clea-
ning technique of raking, screening and mix-
technique, combined with alarger hopper
and wide working width. The dependable
engineering requires little servicing and,
above all, the sensible price makes the
BeachTech 2800 an absolute winner!

Cleaning concept

The BeachTech 2800 was developed using extensive
research with many municipalities around the world.
The overall efficiency rate enables large beaches to be
easily cleaned, even though the dimensions are below
those of the BeachTech 3000, yet higher than the
BeachTech 2000. Our engineers took the enormous
working width of 2500 mm from the BeachTech 3000
for a performance capacity of up to 30,000 square
meters of beach area per hour. The technical concept,
the maneuverability and the smaller dimensions were
taken from the BeachTech 2000. The BeachTech 2800
featuresall the BeachTech advantagesinjust one
machine: cost-effective, environmentally friendly with
aproven efficiency value.

Features

The BeachTech 2800 encompasses the latest tech-
nology in beach cleaning as well as many standard
features that were only optionally available with
the other models such as the tension roller which

-

prevents the screening mesh from sagging and
getting longer, the reserve value for changing the
screen direction and the spline mounted pump to
allow for tighter turns. These updates avoid any
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decrease in efficiency and minimize the servicing
needed. For more operational and driving comfort,
there are "high flotation™ wide tires for an especi-
ally low and thus ecological-friendly ground press-
sure and the hydraulic lifting mechanism of the finis-
her, for automatic raising and lowering of the
BeachTech finisher. The new curved draw bar was
designed for less wear on the
draw eye and for more maneu-
verability.

o

" Top quality maintenance-free

;- bearings with special seals
- for much easier service.
More torque for the pick-up
and screening mesh motors results in 20% more
efficiency and an even better screening on a scree-
ning area of approx. 6 square meters. All these fea-
tures make the BeachTech 2800 the most efficient
beach cleaner on the market.

For the coming season, new, optimized eccentric
rollers in different shapes and diameters (3,4 or 5
teeth) are installed for an even further increased
screening efficiency but at the same time less oscill-
lation of the vehicle itself.

Rocks jamming up the screening mesh are a thing
of the past: the new pick-up shaft now features spa-
ces where smaller rocks can just slip through.

Optional Attachments
The following options are available for the BeachTech
2800:
Hydraulically variable depth control wheels for
adjusting the pick-up roller and the screening
cassette to a constant cleaning depth.
a 3/2-way valve if there is only one hydraulic cir-
cuitavailable on the tractor
a pick-up speed control valve for perfect adjust-
ment to the cleaning conditions
aspraying system for dust containment/disinfec-
tionon the beach
bottle-collecting equipment

Cost-effective and economical

As for economics, the BeachTech 2800 is a "*best-in-
class** performer. The fuel consumption of the tractor
isgreatly reduced by the combination of a large wor-
king width, compact dimensions and low weight. This
light-weight but very powerful machine is ideal for
cleaning evenin deep sand or on slopes—with the
same superior cleaning performance! The robust
material we use requires only little servicing.

Data and Dimensions

Working width 2,500 mm
Performance capacity up to 30,000 m*h
Max. cleaning depth 300 mm
Loading volume of hopper 28 m
Height to empty hopper 2,600 mm
Tare / unladen weight 2,500 kg
Loading capacity / payload up to 2,000 kg
permissible maximum weight* 4,500 kg
Length of vehicle 5,800 mm
Width of vehicle max. 2,500 mm
Height of vehicle 2,190 mm
Size of tires ("*high flotation"") 520/50-17.0

official approval and homologation for road
service possible
(*depending on the respective laws of each country)

The Késshohrer Gelandefahrzeug AG celebrates the end of the
winter season with the first PistenBully After-Work Party from
the 22nd until the 24th of May 2007. This will be a fantastic
occasion for BeachTech to celebrate the start of our summer
season! We offer our guests interesting insights into the world
of Késshohrer and exciting entertainment.
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